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Course Description
This intensive 5-day course equips participants with the knowledge and skills to develop effective marketing
strategies in the competitive oil and gas industry. Covering both traditional and digital marketing
approaches, the course explores industry-specific challenges, B2B strategies, and emerging trends.
Participants will learn to create tailored marketing plans that drive business growth and enhance brand
positioning in the global energy market.

Learning Objectives
• Develop a comprehensive understanding of marketing dynamics in the oil and gas sector
• Master digital marketing techniques specific to the petroleum industry
• Create effective B2B marketing strategies for oil and gas products and services
• Analyze global market trends and adapt marketing approaches accordingly
• Design a customized marketing plan for your organization

Course Modules

Day 1: Introduction to Oil & Gas Marketing

• Overview of the global oil and gas market
• Marketing challenges specific to the energy sector
• Key players and stakeholders in the industry
• Developing a unique selling proposition USP

Day 2: Digital Marketing in the Petroleum Sector

• Leveraging social media for B2B marketing
• Content marketing strategies for oil and gas companies
• Search engine optimization SEO for industry-specific keywords
• Data analytics and performance measurement

Day 3: B2B Marketing Strategies

• Understanding the B2B buyer journey in oil and gas
• Account-based marketing techniques
• Building and maintaining strategic partnerships
• Negotiation skills for high-value contracts



Day 4: Global Market Trends and Adaptation

• Analyzing emerging markets and opportunities
• Adapting to regulatory changes and environmental concerns
• Crisis communication and reputation management
• Forecasting future trends in energy marketing

Day 5: Developing Your Marketing Plan

• Creating a SWOT analysis for your organization
• Setting measurable marketing objectives
• Budgeting and resource allocation
• Implementing and monitoring your marketing strategy

Practical Wins for Participants
• A customized marketing strategy template for your organization
• A toolkit of digital marketing techniques specific to oil and gas
• Enhanced negotiation skills for B2B contracts
• A network of industry professionals for ongoing collaboration


