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Why This Course
Digital marketing is no longer optional—it is central to how organizations attract customers, build brands,
and generate revenue. To succeed online, professionals must understand not only the tools available, but
also how to integrate them into a cohesive, results-driven strategy.

This intensive 5-day digital marketing course provides a structured and practical foundation in today’s most
important online marketing disciplines. Participants will work hands-on with essential tools and techniques,
learning how to design, launch, and optimize campaigns across multiple digital channels to drive
measurable business growth.

What You’ll Learn and Practice
By participating in this program, you will:

• Develop a comprehensive digital marketing strategy aligned with clear business objectives
• Apply SEO techniques to improve website visibility and increase organic traffic
• Create engaging content and leverage social media to strengthen brand presence
• Plan and execute paid advertising campaigns across key platforms
• Analyze marketing performance data to improve results and maximize ROI
• Implement email marketing and basic marketing automation best practices

The Program Flow

Day 1: Digital Marketing Fundamentals & Strategy

• Overview of the digital marketing landscape
• Building an integrated digital marketing strategy
• Understanding the customer journey and developing buyer personas
• Exploring key digital marketing channels and their roles

Day 2: Search Engine Optimization SEO & Content Marketing

• SEO fundamentals and industry best practices
• Keyword research and on-page optimization techniques
• Designing and executing content marketing strategies
• Link building and off-page SEO essentials



Day 3: Social Media Marketing & Paid Advertising

• Developing a social media strategy and selecting the right platforms
• Creating engaging and shareable social media content
• Introduction to paid social media advertising
• Managing Google Ads and PPC campaigns

Day 4: Email Marketing & Marketing Automation

• Email marketing fundamentals and list-building strategies
• Writing and designing effective email campaigns
• Introduction to marketing automation tools and workflows
• Customer segmentation and personalization techniques

Day 5: Analytics, Measurement & Optimization

• Fundamentals of Google Analytics
• Setting up conversion tracking and key performance indicators
• Measuring campaign performance and calculating ROI
• Applying data-driven optimization strategies

Individual Impact
Participants will leave the course with:

• A clear framework for planning and executing digital marketing initiatives
• Practical experience using SEO, social media, and paid advertising tools
• Improved ability to interpret marketing data and refine campaigns
• Greater confidence in managing integrated digital campaigns

Organizational Impact
Organizations will benefit through:

• Stronger online visibility and brand positioning
• More effective and targeted digital campaigns
• Improved lead generation and customer engagement
• Better use of marketing budgets through performance optimization

Training Methodology
This course emphasizes practical application through:



• Interactive workshops and guided discussions
• Hands-on exercises using real digital marketing tools
• Case studies and campaign simulations
• Step-by-step campaign setup and optimization practice

Beyond the Course
Upon completion, participants will be equipped to:

• Build and execute a results-oriented digital marketing strategy
• Launch and optimize paid and organic campaigns
• Create structured content and social media plans
• Use analytics to continuously improve marketing performance

Practical Deliverables
During the program, participants will develop:

• A comprehensive digital marketing strategy tailored to their business
• A structured and optimized Google Ads campaign setup
• A content calendar and social media marketing plan
• A set of basic SEO improvements ready for website implementation

This course offers a practical, hands-on pathway to mastering the core components of digital
marketing and achieving sustainable online growth.


